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LEXMARK REPORTS FIRST QUARTER RESULTS
Lexmark International, Inc. (NYSE: LXK) today announced financial results for the first quarter of 2009. First
quarter revenue was $944 million, down 20 percent compared to revenue of $1.18 billion last year as weak
global economic conditions negatively impacted demand for both hardware and supplies.

Earnings Per Share  1Q09  1Q08
GAAP $ 0.75 $ 1.07
Restructuring-related charges & project costs  0.14  0.09
Non-GAAP $ 0.89 $ 1.16

First quarter GAAP earnings per share were $0.75. Excluding $0.14 per share for restructuring-related activities, earnings per share for the first
quarter of 2009 would have been $0.89. First quarter 2008 GAAP earnings per share were $1.07. Earnings per share for the first quarter of 2008 would
have been $1.16 excluding $0.09 per share for restructuring-related activities.

“While EPS were above our expectation in the quarter, market conditions continue to negatively impact both Lexmark and the overall distributed
printing market,” said Paul J. Curlander, Lexmark chairman and chief executive officer. “Despite this, we are continuing to execute well on our key
strategic initiatives to reach higher page generating segments of the market and to strengthen the company during this economic downturn.

“During the quarter we made good progress on our cost and expense reduction initiatives. Key strategic milestones during the quarter include the
significant expansion of our laser line, particularly in laser multifunction devices and color, the expansion of our U.S. retail distribution, achieving
growth this quarter in our branded high end inkjet all-in-ones, and the continuing good growth of our laser multifunction devices," Curlander said. 
First quarter Printing Solutions and Services Division revenue of $599 million declined 19 percent year to year. Imaging Solutions Division revenue of
$345 million declined 20 percent compared to a year ago.

In the first quarter of 2009:

Gross profit margin was 35.3 percent versus 37.1 percent in 2008.
Operating expense was $259 million compared to $313 million last year.
Operating income margin of 7.9 percent includes $13 million pretax restructuring-related charges. Operating
income margin in 2008 of 10.4 percent included $13 million pretax restructuring-related charges.
Net earnings for the quarter were $59 million compared to first quarter 2008 net earnings of $102 million.

On a non-GAAP basis, excluding restructuring-related charges, in the first quarter of 2009: 

Gross profit margin would have been 35.8 percent, down 1.7 percentage points from 37.5 percent in the same
period last year, principally due to a decline in product margins.
Operating expense would have been $251 million, a reduction of 18 percent from last year primarily driven by
reduced marketing and general and administrative expense.
Operating income margin would have been 9.3 percent, down from 11.5 percent last year.
Net earnings would have been $70 million, compared to $111 million in the first quarter of 2008.

The company ended the quarter with $811 million in cash and current marketable securities. First quarter net cash used for operating activities was
$86 million. Capital expenditures for the quarter were $68 million. Depreciation and amortization in the quarter was $44 million. The company
increased the funding of its worldwide pension and post-retirement plans with cash contributions of $79 million during the quarter.

NEW LASER PRODUCT LINE ROLLOUT CONTINUES

Adding breadth and depth to the most award-winning line of laser printers in the United States1 during the first quarter, Lexmark introduced nine new
monochrome laser multifunction products (MFPs). The new Lexmark X264dn, X360 Series and X460 Series pack powerful productivity and
performance into compact devices for small and medium workgroups in any size organization. Between the fall of 2008 and spring 2009
announcements, the company will introduce 70 new laser models building upon its world class products and solutions and significantly expanding
Lexmark’s presence in high usage MFP and color laser segments.

IMPORTANT MILESTONE ACHIEVED WITH U.S. RETAIL EXPANSION

Lexmark announced during the first quarter that it is increasing and broadening the company's distribution of award-winning printers at the following
retailers: Staples, Office Depot, OfficeMax, InkStop, MicroCenter and Fry's. The announcement of these retail partnerships is a key milestone in
Lexmark’s strategy to become a premier printing solutions provider for the small business marketplace and increases the company’s ability to reach
higher usage customers. The products being placed at these locations, consisting primarily of the company's Professional Series line of printers and
all-in-ones (AIOs), were developed to meet the needs of small office, home office, and small and medium business professionals. The Professional
Series product line includes wireless color AIOs, as well as monochrome and color lasers.

LEXMARK ANNOUNCES ADDITIONAL RESTRUCTURING ACTIONS

As part of the company’s ongoing plan to consolidate manufacturing capacity and reduce costs and expenses worldwide, Lexmark today also
announced additional restructuring actions. These actions include the planned closure of its inkjet cartridge manufacturing facility in Juárez, Mexico,



by the end of the first quarter of 2010 as well as the continued restructuring of the company’s worldwide work force. This April 2009 Restructuring
Plan is expected to impact about 360 positions, with approximately 270 coming from the closure of the Juárez, Mexico, facility. The company expects
the April 2009 Restructuring Plan will result in pretax charges of approximately $50 million with cash costs estimated at $10 million. Restructuring
charges in the first quarter of 2009 related to the April 2009 Restructuring Plan were $2 million. Lexmark expects this action to be substantially
completed by the end of the first quarter of 2010 and currently expects total 2010 savings of more than $20 million, with more than $5 million in
savings in 2009.

LOOKING FORWARD

In the second quarter of 2009, the company currently expects a revenue decline comparable to the first quarter 2009 decline, and GAAP earnings per
share to be around $0.17 to $0.27, or $0.50 to $0.60 excluding $0.33 restructuring-related charges. GAAP EPS in the second quarter of 2008 were
$0.89, or $0.96 excluding $0.07 per share for restructuring-related activities.

CONFERENCE CALL TODAY

The company will be hosting a conference call with securities analysts today at 8:30 a.m. (EDT). A live broadcast and a complete replay of this call
can be accessed from Lexmark’s investor relations Web site at http://investor.lexmark.com. If you are unable to connect to the Internet, you can
access the call via telephone at 888-693-3477 (outside the U.S. by calling 973-582-2710) or the replay shortly afterward by calling 800-642-1687
(outside the U.S. by calling 706-645-9291) using access code 93565725. This telephone replay of the conference call will be available through April
28, 2009.

Supplemental information slides, including reconciliations between GAAP and non-GAAP financial measures, will be available on Lexmark’s investor
relations Web site prior to the live broadcast.

ABOUT LEXMARK

Lexmark International, Inc. (NYSE: LXK) provides businesses of all sizes with a broad range of printing and imaging products, solutions and services
that help them to be more productive. In 2008, Lexmark sold products in more than 150 countries and reported $4.5 billion in revenue. Learn how
Lexmark can help you get more done at www.lexmark.com.

"Safe Harbor" Statement under the Private Securities Litigation Reform Act of 1995: Statements in this release which are not historical facts are
forward-looking and involve risks and uncertainties, including, but not limited to, economic uncertainty and deteriorating worldwide economic
conditions, including unprecedented financial market disruption; fluctuations in foreign currency exchange rates; excessive inventory for the
Company and/or its reseller channel; failure to manage inventory levels or production capacity; restrictions on credit globally; credit risk associated
with the Company’s customers, channel partners, and investment portfolio; aggressive pricing from competitors and resellers; inability to be
successful in the higher-usage segments of the inkjet market; the financial failure or loss of business with a key customer or reseller, including loss of
retail shelf placements; market acceptance of new products and pricing programs; increased investment to support product development and
marketing; periodic variations affecting revenue and profitability; the inability to meet customer product requirements on a cost competitive basis;
failure to implement workforce reductions and execute planned cost reduction measures; possible changes in the size of expected restructuring
costs, charges, and savings; entrance into the market of additional competitors focused on printing solutions; inability to perform under managed
print services contracts; decreased supplies consumption; increased competition in the aftermarket supplies business; unforeseen cost impacts as a
result of new legislation; changes in the Company’s tax provisions or tax liabilities; fees on the Company’s products or litigation costs required to
protect the Company’s rights; inability to obtain and protect the Company’s intellectual property and defend against claims o f infringement and/or
anticompetitive conduct; reliance on international production facilities, manufacturing partners and certain key suppliers; changes in a country’s
political conditions; conflicts among sales channels; the failure of information technology systems; disruptions at important points of exit and entry
and distribution centers; business disruptions; terrorist acts; acts of war or other political conflicts; or the outbreak of a communicable disease; and
other risks described in the company’s Securities and Exchange Commission filings. The company undertakes no obligation to update any forward-
looking statement.

Lexmark and Lexmark with diamond design are trademarks of Lexmark International, Inc., registered in the U.S. and/or other countries. All other
trademarks are the property of their respective owners.

1Based on awards for printers and printer-based MFPs announced in 2008 by the top U.S. tech publications and independent printer test labs.

For further information: Investors: John Morgan, +1-859-232-5568, jmorgan@lexmark.com; Media: Jerry Grasso,
+1-859-232-3546, ggrasso@lexmark.com
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